
sharegeneration

...or how we lost control and 

what can we do about it

Mark Frary
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The growth of TripAdvisor

Number of reviews

Number of members



Bragging…

Sources: Forbes (July 2012), Mashable (March 
2012)

2/3
Share holidays plans

on Facebook



Over 

50%
Say that seeing 

friends’ holiday 

pictures inspired 

them to book a trip 

to that destination

Inspiration…

Sources: Forbes (July 2012), Mashable (March 
2012)



Over 

70%
Update their status 

and/or share photos 

while on holiday

…and more bragging

Sources: Forbes (July 2012), Mashable (March 
2012)
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Don’t be boring



THANKS

Mark Frary

Travel Perspective

www.travelperspective.co.uk

@socialtrav

@markfrary


