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Why should the travel industry
care about VR?



Because it makes buying travel
through traditional means
(web, retail) obsolete



TRAVEL

How 0cu|ulaw|'1 Cardboard
Are Going to Rock the Travel

TRAVOLUTION

Travel Sectors | Marketing | Gadgets | Social | People | Technology | S

(#]in| S]]

You are here: Home > News > Guest Post: Why Virtual Reality is the ...

Guest Post: Why Virtual Reality is the most exciting
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Virtual reality devices could
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People tend to over-estimate the
short term impact and under-
estimate the long term impact of
new technology



VR in 2016




VR in 2016




How VR is being used in the
travel industry in 2016




