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Note: Revenue in billions of U.S. dollars.

KEY INSIGHTS >

& The global hotel industry revenue was $457 billion doliarsin 2011.
@ |t is predicted to reach $550 billion doliars in 2016.

Source: Focus Economics
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Business travellers in the USA wil see the largest hotel
rates increase in a decade in 2016. Rates are forecast to
rise from 6.5% to 7.5%.

Itis predicted that the millennial generation (those
between 20-35 years of age) will replace the baby
hoomers as the dominant consumer group by 2017.
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Today Millennials Driving Loyalty!
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21.7%

More likely to be
MAC USERS

21.3%

More interested in
DATA MINING

18.8«

More interested in
PHOTOSHOP

3.1%

More likely to be interested
in TECHNOLOGY, in general

11.6%

More likely to own
an iPHONE

12.6%

More interested in
FILE SHARING
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REVENUE ROADMAP
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NATIONAL NT SERVICES

< KEY BENEFITS >

GREATER
ENGAGEMENT

TRAINING &
DEVELOPEMNT

WHG
REVENUE

JVTANAGENMENT:

_ WYNDHAM

HOTEL GROUP




2016 OPPORTUNITIES & RISKS



EMEA 2016 OU

Average
Un stability & Sharp fall in oil 4%GDP

terror risk in and other Growth
the region energy prices forecasted in

EMEAI

Deflation inU‘ Ebola .l
the Eurozone outbreak in 3% to 5% rise |

Inbound and
outbound
potential of
India

. . Demand
West Africa :::z::;zd in recovery
Slowdown & global hotel S

rebalancing in Impact of the rates in 2016. Europe (GBT)

China refugee influx

Source: imf.org
fortune.com, pwc.com
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GroeaL Growth Forecasts ror 2016 (%)

The global economy is expected to expand 3.1% in 2016. Next year's performance will be mostly driven by strengthening
dynamlcs in emerging-market nations, healthier economic activity in the Eurozone and Japan, as weII as by steady
growth in the United States. . .

' Economies

% 2.1 L CentAm &
the Caribbean

Sub-Saharan
Africa

America || - 4.4
1.0

Source: Focus Economics

South Asia

6.1

WYNDHAM

HOTEL GROUP




GLOBAL PERFORMANCE
SUMMARY
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At-A-Glance | 2016 Q1 Global Trends

2.4% 4 70
0.8% -0.8%

©
>
=
o
=
|&]
=
=
8
@
Q

United States Americas Asia Pacific Europe
5 USD $ USD $ USD € EUR

OCC mADR mRevPAR

Source: Smith Travel Research. 2016 Q1.
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Global Trends 2016 Q1 | Europe
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Global Trends 2016 Q1 | Europe cont.
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Global Trends 2016 Q1 | Middle East/Africa
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Global Trends 2016 Q1 | Middle East/Africa cont.
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COMMUNICATION

BRIDGE THE GAP
BETWEEN
SALES
D
REVENUE
MANAGEMENT
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THE MAXIMUM
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