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Game, Set and Match



Understanding customers
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In this session

3 ways you can use social media to understand 

customer preference and taste;

1. What do they want?

2. How do they want it?

3. What they want from you?
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Digital Visitor



What they want
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Social advertising

We don’t see Facebook as 

a social network…
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Audience

• 2 x children under 4

• Like

• Champneys

• Other Spa hotels

• Alicante

• Easyjet

• Live within 25m of Hub airport
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Seasonal cycling holidays
Audience: UK 25-35 men 

Interests: Spain, Team Sky, Pinarello

bikes, Rapha clothing

Location: UK 

Holiday offer 

Carousel advert  
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Adventure holidays in South America
Family adventure holiday offer 

Website click ad

Conversion tracking 

Retargeting

Audience: Couples 45+ families

Interests: S America, walking, 

nature, Berghaus, North Face, Ellis 

Brigham

Location:  UK
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How they want it
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Rich content

Taste isn’t about what 

you show future 

customers; it’s about 

how

• 75% traffic mobile

• Video 

• Up to 85% watch without 

sound
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What they want from you
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Personalisation

• Creative data capture 

campaigns

• Educate your audiences

• Understand their tastes

• Follow-up with personalised

emails

• Retarget with nurture 

content
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Personalisation



Take home thoughts

1. Social provides not only insight, but unparalleled 

targeted broadcasting opportunities.

2. Its not just about what you show, but how you show it.

3. Capturing further insights about how what your 

customers want from you, can be the start of a highly 

personalised relationship.
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Thanks for your time.
Anthony Rawlins

anthony@digitalvisitor.com


