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What does “Travel Planning in Digital Era” mean?

Online systems.  Digital access to inventory.  Instant availability checks and booking.

Are we there yet?   

What is the future of travel planning?

● Talking to you virtual / digital assistant

○ simply telling it what you want

○ Asking it to put together a suggested plan

○ Then editing it with the assistant help

■ Not this

■ Add this

■ Take this out

■ Etc…..

Where are we now ? 



Travelers currently use multiple 
tools to buy accommodation, 
transportation and activities

Global activity 
providers

Global accommo- 
dation providers

Global car rental 
providers

Global 
flight providers

Points of Interest



Who is the Traveler?

● Self planner

○ Wants to do everything himself

● Travel agency customer

○ Leaves everything to the Travel Agency after specifying main needs

● A bit of both -  The combo

○ Wants a customised plan fitting his need 

○ Does not want to spend to much time on planning

○ Wants the hand-holding and security of expert advice

● Research shows that Millennials are MORE likely to use travel agencies than the generation before them



“In the last year, 22 percent of Americans from 
households earning more than $50,000 booked travel 
through a travel agent, an increase from 14 percent just 
three years ago, according to new research from the 
American Society of Travel Agents (ASTA).”

    - skift.com

Millennials Are More 
Likely to Use Travel 

Agents Than Any Other 
U.S. Demographic

Trend: Indivitualism with support in travel
But still want the service and comfort buying through a travel agency



What are the needs/wants of the traveler?

● Flights

● Accommodation

● Transportation

● Tours

● Activities

● Points of interests

And everything needs to fit together in time and space



What are the airlines looking for?

● Greater customer engagement and customer loyalty

● More ancilliary revenue

○ Not just seats and luggage and leg-room,

○ but also commission from

■ Accomodation

■ Transportation

■ Tours and Activies

■ ….



They have a problem engaging with the customer 
during certain steps of the customer journey

Researching FlightsInterest Booking Flights Outbound TravelCheck-in During Trip Inbound TravelCheck-in Post-TravelResearching and booking
Car, Hotel, Activities

Digital engagement with airline web and mobile Physical engagement

GAP GAP GAP GAP



Trip planning helps the Airlines fill these gaps

Researching FlightsInterest Booking Flights Outbound TravelCheck-in During Trip Inbound TravelCheck-in Post-TravelResearching and booking
Car, Hotel, Activities

Digital engagement with airline web and mobile Physical engagement Additional digital engagement with TripCreator



What are travel agencies struggling with?

● Growth mean increased linear costs

● Looking for

○ More automation

○ Increased productivity

○ Increased online and in-house sales

○ Better customer service

○ Reduced cost via increased efficiency with assisted planning

○ Increased customer engagement

○ Improved Digital Customer Experience



Travel agencies cannot provide customized 
service efficiently …

Travel Agency Response Time FastSlow

Quality of suggested itinerary

• Relevant to customer

• Ease of understanding

Low

High



For every x% increase in revenue they need x% 
more sales and back office staff

… and cannot scale efficiently



A travel planning solution is the answer

● Can we help the traveler, the airlines and the travel agencies all at the same time with the same 
solution?

● Can it be a Win/Win?

● One stop shop for travel planning
○ No need to go all over the place

● Integrated into airline and travel agency websites

● As an internal tool / solution for travel agency staff

● What would it look like?



Trip Planning (TripCreator) solves these problems

User 
Experience

Truly customized suggestions, 
optimized in time and space

Fast response time

Easy-to-understand 
suggested itinerary

Efficiency
Fast and 
efficient 

communication

Common view

Common understanding

Easy changes, fully validated

Streamlined planning and 
sharing process

Live availability and validation

All travel documents automated



A simple intuitive yet powerful and functional

· Powerful suggestion algorithm

· Availability checks

· Routing with distances

· Superior planning functionality

· Intuitive user interface

· Single checkout



Trip Planning - TripCreator



Trip Planning - Icelandair



Trip Planning - Finnair



Trip Planning - Virgin Atlantic 



Trip Planning - Priceline



Trip Planning - TripAdvisor



Complete overview over your business analytics

Spot opportunities for growth and improve all 
aspects of operations and services

• Costomer behaviour
How are users planning

• What are the most popular hotels?
• What are the most popular tours?
• What is the user removing from plans and 

adding to plans?



Impress clients with custom made itineraries
An award-winning trip planning solution serves as a White Label solution for 

Travel Agencies, OTA’s and Airlines.



Summary

● A Unique Scalable Travel Planning Platform. Tried and Tested

● Unique technology – no comparable solution on the market

● Global partnerships in place with leading suppliers

● A highly scalable business in a growing global market 

● Management team with extensive experience from the travel industry and technical ventures

Investing 4 minutes of your time to watch this demo video 

of how our software works, might be beneficial.

https://tripcreator.io/product-tour/video-demonstration/


Thanks!

tripcreator.io


