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The truth sells



Problem:

98% of acquired consumers do not convert

$150B spent in 2014 by

e-commerce websites in north 

America to increase traffic

Investment 

Resulting in only 2%
Conversion rates

Outcome
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“In a networked world, 
trust is the most 
important currency”
Eric Schmidt, Executive Chairman, Google

82%
Google’s research indicates that 82% of 
smartphone owners use their 
smartphone while in stores shopping.

66%
McKinsey estimates that 66% of 
the economy is influenced by 
personal recommendations

84%
Trust recommendations 
from their friends*

** http://noobpreneur.com/2011/06/03/social-media-marketing-the-new-word-to-mouth-marketing
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Media-driven Content
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feelter’s algorithm curates the most 

valuable social mentions and 

unlocks the crowdsourced wisdom.

Social Media Search Engine
Valuable information gets lost in the social media, 
within an ocean of selfies and cats. Everyone writes, 
takes photos and videos just about anything.
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What feelter does
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Case Study: Time-On-Site
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Case Study: Site Metrics
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Our results

Increased 
time on site

48%
39.5%
Increased 
sales

Reduced
Bounce Rate

50%
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The truth sells

saar@feelter.com

Thank you!

mailto:saar@feelter.com

